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Wesites up for analysis:

Task, Objectives and Color Coding

Task:
• Review  each website by taking screenshots with plenty 

of commentary to explain what’s happening and why it’s
noteworthy

Objectives of the analysis:
Understand how websites solve problems

Compare the following on every selected website:

• Homepage

• Search and select

• Booking process

Color coding:
Good 
Can be improved 
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Airbnb

Homepage
1. Brand logo placed in the top left hand corner is in
clear contrast from background and thus is easy to spot
and adds to company’s brand awareness.

2. Navigation bar provides options of company services
that users may be interested in. Users may choose to
browse experiences as well as places to stay, which
provides information, usefulness of website and adds to
the excitement.

3. Language and Currency gives you option to choose any language and currency of the world, making it convenient 
internationally, however it may not be clearly understood
by people who are not familiar with the symbolism

4. Booking search box is easily visible, concise and is
clearly a key element of the website.

5. Background image of the website is great quality and
increases Airbnb brand awareness with portraying
travelling as an authentic way to experience places.

6. Navigation bar transforms while scrolling through the
homepage into high contrast bar and sticks to the screen,
allowing users to proceed with booking places or experiences at any point.
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7. Option to browse the posibilities of travel without committing to place, date or type. It increases excitement, and is 
in line with brand carefree personality
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 Search and select: Input
1. Location box allows you to select various
destinations without limiting the input, thus it feels
freeing and encouraging to searcha or explore
different locations, from broad, such as continents
and countries, to specific, such as towns and
establishments.

2. Calendar may take a while to go through some
months if your desired date is long time away,
making you click through all months in between.

2.1 Calendar of dates on the bottom of calendar. User
can push around their dates of travel, providing an
option for flexiblility.

3. Another calendar option is flexible stay where user
can choose from various lenghts and months of travel
providing additional feature of flexibility in booking
search process.

4. Guests options is neat and clear to understand. It has added option of infants and pets, which is very good 
differentiating factor out of the competition.
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Search and select: choosing
1. Naigation sticks to the top when
scrolling. It has the logo in the same
primary position as in the homepage
and is clickable, thus serving as a 
back to homepage button. The user
has a clear reminder of the selection
that has been chosen and availability
to modify it. The left hand option are
consistent through all process.

2. Additional navigation sticks to
primary navigation bar and works as sorting and filtering feature. Layout helps people with efficient selections of 
needed/ desired aspects of the stay, including most common choices provided at the click of a button. As the selections 
been adjusted – the list and maap function adjust the information accordingly.

3. Mandatory Covid information serving as a reminded during these uncertain times, is central to the results page

4. Map is evolved and highly informational. Map loads already zoomed in for the choices in the area selected. The 
places are seen as rates for one night, making it easy to do comparisson.

5. Listing is informative and concise. It provides rating, number of reviews, prices per night and the total for the stay of
dates selected as well as short description of amenities. The type and name of the places describes what you are getting
as an accommodation, which assures the guest and with efficiency, top requirements are shown neatly and clearly.

6. Number of guests is provided not accurate to the input (while the user selected 2 people, website showed the option 
of all possibile places that house at least 2people)
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Search and select: review

1. Preview of the house in extensive
amount of high quality pictures. The
original title reminds you of staying in
something more than 1bedroom
apartment.

2. Price breakdown is a feature that
stays on the screen when you scroll and
is providing calculated amounts,
inluding some extra fees and discounts
for longer stays.
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3. Navigation sticks to the top of the screen, reminding
different sections you can review on the page.

4. Listing of amenities included in the accomodation, 
marked with symbols to make it visually appealing for
younger generations.

5. Direct contact with the host button is provided, with
information on the response wait and rate that is
reviewed and determnined by the webpage statistics.

6. Information important to know and keep in mind
about House rules, Health and safety standards and
cancellation policy is provided with playful symbolism
as a check list, that makes it less boring to read.
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Booking process
1. Price breakdown has no option of being
modified. Cleaning fee is mandatory and not
included in the original price. And the average
nightly rate is rounded, leaving a slight mistake in
provided mathematical calculation

2. Flexible payment options are a great way to
appeal to population with different budgeting and
financial situation.

3. Log in autofills a random country that has no
relation to destination, user, or even currency. It just raises a question
of “why bother with autofill?”. It also provides no option of booking
without signing in making it obviously mandatory to become part of
the community.

4. Fasttrack log in when using other platforms is convenient way to
link with already used websites by the user.
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Sonder

Homepage
1. Appealing, high quality background photo with a
little story line about the brand and it’s personality

2. Clean search bar to initiate the booking process. It
compliments the page and does not stand out too
much to be the main focus of the attention

3. The logo and navigation sticks to the top of the
screenwhen scrolling. It provides modern and
seamless effect, collapsing the booking search bar,
asuming user may want to focus on browsing at that
point.

4. Option to browse the availability of locations,
providing high quality photos of accomodation.
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Search and select: input
1. Location must be inserted
gramatically correct. It recognizes
input that is similar to wanted result
(ex. If you want London, it will not
recognize   “ondon”, ”ond”)

2. Calendar may take a while to go through some months if
your desired date is long time away, making you click
through all months in between.
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Search and select: choosing
1. Sort function is not optimized
and does not provide efficiency as
filters do. It has the most basic
sorting function that I expect many
to ignore.

2. Map is provided, looking over
every accomodation location in the
area, making it efficient to choose
according to the location criteria

3. Promotion on saving when
staying longer periods – for those
travelling with work it may be an
important factor to consider. Flexible cancellation
policy information is brovided before booking.

4. Filter button while visible, it in an unusual
place, next to search navigation, while sort button
is bellow.

5. Filters through larger ans smaller appartments,
suitable for bigger group needs.

6. Other features are clumped up together, without
no clear categorization.
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7. Overview navigation sticks while
scrolling, making it easy to notice
and navigatethrough the sections
provided as description of the
accommodation

8. Multiple high quality photos
taken from the accommodation,
making the stay appealig and
providing the feeling of the room.

9. The description includes the
area of the room and inclueded
features. It’s simplistic and to the
point.

10. Overall stay price and price
per stay calculation is convenient
to see.

11. The calculation is not precise, making it a little odd (100*7<703)
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Booking process
1. Booking summary looks concise
and modern, with provided main
image of the room.

2. The calculation is not precisely
calculated. Tried multiple bookings
and Tax was always 0. “Why
include it if it’s always 0?”
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Vrbo

Homepage
1. Navigation is clear and
understandable. Separate log in,
language and currency buttons on
the right and visible logo on the
left – making it very clear what
actions are desired in the
navigation bar.

2. High quality photo shows
family/togetherness which is their
target, making it appealing to
those who travel with families.

3. Search bar is simplistic, yet is the focus of the page even surrounded by the vibrant pictures. It sticks to the top of 
the screen when scrolling, making it easy to proceed with booking without scrolling back to the top.

4. Browsing options for types of stay are provided as clickable photos representing types of accommodation – it’s simple
and easy way to showcase the options without overcrowding the homepage. The homepage invites you to click on what 
user is interested in rather than keep scrolling and browsing without choosing.
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Search and select: input
1. Destination search can be written
anywhere and in not precise manner

2. Calendar needs to be clicked through the
months in order to get to the desired date
(if it’s not close to the current date). It
shows two month calendar at a time

3. Simplistic choice for guest number,
including what defines as an adult (18+),
what defines as a child (0-17) and pets.
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Search and select: choosing
1. Navigation sticks to the
top of the screen when
scrolling. The logo stays in
it’s primary position, as do
all options on the right, for
language, currency, etc. The
filtering options are listed in
depth and categorized
accordingly just under the
search bar.

2. The listing of available
accommodation is provided with small descriptions , including price per night and for the entire stay. Thing to mention 
is when you scroll on the map – it only scrolls the listing, making it very easy to navigate.

3. Map shows all locations of the listings. When mouse pointer is on the listing, the color of the point drop where it is 
located changes (blue point drop turns orange), and when clicking on the blue pointer on the map – the window pops 
up of the exact listing. When zooming in just a little, map turns more informative.
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Search and select: review
1. Preview of the accommodation has many high
quality pictures, with an appealing layout, inviting
ou to flick through the selection. The name is also
slightly creative/inviting, rather than One bedroom
apartment. It also has share and save options.

2. The selection of dates and Book now button
sticks to the screen as a reminder anda clear call
to action.

3. Overview navigation sticks to the screen while
scroling, reminding user their position on the
screen with a subtile underline. The navigation
has clear categories/sections indicating the content
and making it easy to find needed information
fast.

4. The poetic writing about the accommodation is
imaginative, inviting and thorough.
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Booking process
1. Number for help is
provided with an information
needed. Very convenient for
those you may have some
questions.

2. Preview of the photos of
the accommodation is
provided on the final step of
booking. It’s concise, non-
obstructing, yet gives a clear
sense of excitement and
confidence in booking.

3. Breakdown of the prices
does not provide the
breakdown in calculation. It
only shows the end figure
without showing how the
figure was calculated.
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Europa Group Hotels

Homepage
1. Language selection is overlaping
the homepage navigation. While
functionality is ket, the function
presentation feels outdated and
sloppy.

2. The logo is prominent and and
consistent while flicking through the
navigation tabs.

3. The locations where the hotel
group operates is just words in non-
clickable format, making user
question the puspose of it

4. The booking form requests of all
necessary information. It is simple to
understand.

5. Special offers secion is empty, making user question the purpose of keeping it.

6. The whitespace is purposeless
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Search and select: input
1. All information symbols repeat the information above every box,
making user question the purpose of the feature.

2. Calendar is quick to search dates that are not close to the current
date. It does give you an option of clicking through the months or
chosing directry from drop-down selection.
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Search and select: choosing
1. The primary search pannel from prior page has not been
modified and takes up most of the screen. In addition, Warning 
message popped out indicating poor development of the website.

2. The overview navigation lets you know what sctions to expect
on the page and indicates in wht section user is now.

3. The details of the hotel is cramped up in one paragraph,
making the user filter through the information forthemselves.

4. Dates are indicated here only as a reminder and 
not for correction, making user scroll to the top if 
they want to make changes.

5. Types of rooms are listed in what almost looks 
like excel format, with details mashed together in 
one paragraph, without no categorization.

6. Only one small picture provided. It does not allow
user to feel the room nor see anything but one small
part of the room.

7. Daily rate is not disclosed, and total amount does 
not update upon selecting the room quantity.

8. Call to action button is clearly visible
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Search and select: review
1. My preferrences section gives you options of
add-ons and thus is not named accordingly. 
Prefferences implies something that is included in
the price and not something user pays extra for.
In addition, the prices are provided in a
currency that is discontinued since 10+ years
ago. Why would it provide prices in discontinued
currency?

2. Comment section would be very useful for
this website, thus user can ask for anything they
need.

3. Total price is provided only after choosing the
late check-out option that costs 20euros
(automatically updates). It’s hard to understand
what is the rate of the room and by extension –
the total price of the accommodation.
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Booking process
1. Necessary Customer details are market with * symbol, thus
requesting the unnecessary information a waste of time

2. The total amount is still counted without including the
price of the room. It brings confusion to the whole process
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Summary

Good ways problems were solved:
• Choice of colours to create contrast for easy reading and clear display (logo, navigation, CTA, etc.)
• Background image relates to brand indentity
• Typo-tolerant location search bar
• Calendar has listing function for further dates as well as scroll/next button for closer dates
• Pet owners travel – the inclusion of pet in accommodation is fantastic!
• Filter functions add to efficiency, provided they are useful and popular by being requested
• Included map feature should resemble Google Maps for the purpouse of familiarity
• Pages are divided in sections with different controls: lists scrolls, map drags, navigation sticks to screen.
• Good amount of visuals (quality photos) and listing of amenities 
• Concise and transparent calculation of price breakdown provided before/during checkout
• Overview navigation as a useful tool to indicate the process

Poor ways problems were solved:
• Language and currency symbolism is not familiar to all users
• Words in unclickable format that are not the body of a paragraph (navigation, dates)
• Listings are not exact according to input, filters and preferences.
• Autofilling information that is random and not personalized
• Features are clumped up together without no clear categorization
• Indication of special offers that says “no special offers”
• Purposeless whitespace
• Information symbols repeating the text in question.
• Duplicating full navigation across multiple pages in the process of booking
• Clumped up descriptions of hotel/ accommodation/destination making user read all or skip all.
• Small or limited picture provided as an only indication of how the accommodation looks
• Collecting unnecessary customer data
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